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Executive summary

Shopify promotes fast, all-in-one setup, but collected accounts expose app
costs, payment fees and support-access risks .

Shopify combines a 4.60 average across 100 G2 reviews with recurring first-hand
praise for fast setup, ease of use and an all-in-one toolset ° 18-20,

WHERE SHOPIFY IS EXPOSED WHERE SHOPIFY IS STRONG
¢ Paid apps raise the subscription bill; rivals' built-in ¢ One small-business founder reports a professional-
features merit a store-specific cost comparison looking store in one day without coding, and two
rather than an assumed saving. 1-3 other small-business reviewers describe needing
i i 9-1
« Shopify lists a 2% Basic fee for third-party no coding or an easier setup than WordPress.
payment providers; its FAQ says these fees may e Hosted infrastructure eases backend work for
apply 3-5, reviewers comparing Shopify with
12-14
e Reports of Al support loops and held payouts WooCommerce.
suggest testing reachable human help as a e Reviewers praise its app library; an article
competitive differentiator. 678 highlights integrations for subscriptions, wholesale
and bundles. 717

KEY FINDINGS

Held payouts cut merchants off from revenue. 29 records concern held payouts and account lockouts, and App
Store reviews describe revenue held for days and funds blocked during identity checks 721,22,

Merchants report billing after cancellation. 24 records, 19 of them full reviews, describe billing continuing after
cancellation, and the pricing page excerpt does not describe refunds % 23: 24,

The Plus step is steep. Monthly billing goes from $399 on Advanced to at least $2,300 on Plus, and two mid-
market G2 reviews call the Plus cost too high or a big jump 4,25,26

Customization complaints come from satisfied users. The largest complaint theme has 72 records, and the two
cited G2 reviews of it each rate Shopify 4.5 stars 27,28,

The collected feedback covers 576 relevant records, 426 first-hand, from reviews, Reddit and LinkedIn posts, and
third-party articles, dated February 2017 to October 2026; Shopify's own pages supplement those records.

WHAT TO DO FIRST

° Publish an all-in cost comparison for a typical small store that counts paid apps and transaction
fees. product marketing, within 30 days

e Make a human support agent reachable on every plan, and state the route in sales material. executive
team, within 90 days

e Publish plain payout timing and cancellation terms before a merchant signs up. founder, within 30 days
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Shopify at a glance

COMPLAINTS AND PRAISE BY PRODUCT AREA

Complaints Praise

Pricing and value 174 _ . 21
Features and capabilities 96 - - 61
Reliability and accuracy 124 _ . 16
Customer support 64 - . 24
Ease of use 28 . - 50

Setup and onboarding . 35
Integrations . 14
Speed and performance 1" '

Distinct records with a complaint (left) or praise (right) about each area, out of 576 relevant records.

TOP COMPLAINTS TOP STRENGTHS

Customization and

platform limits [ ] 72 All-in-one commerce toolset (NG 51
App and add-on costs add up (D 58 Easy, intuitive interface (NG 50
Third-party gateway isfaction (G
and transaction fees [ ] 53 General satisfaction 46
Buggy apps and admin (I 3° Fast store setup (GG 35
Slow or unhelpful support (D 35 Helpful, fast support (D 24
Records per theme; the solid part is first-hand accounts. Records per theme; the solid part is first-hand accounts.
G2 RATINGS ENTRY PRICE
4.60 $29/mo
average of 100 recent reviews Shopify, Basic, billed annually

Cheapest paid plan on each live pricing page, Shopify
47% read October 9, 2026. Shopify free option: Free 3-day
trial, no credit card required; then $1/month for 3

marked incentivized by G2 months on most plans.

5% 54 4.5% 25 4% 13 I

The 100 most recent G2 reviews (April 28, 2026 to
October 4, 2026).

How to read confidence. High: at least 8 records from 2 or more source types, 5 of them full first-hand accounts. Moderate: 3
or more records. Low: one or two records, or an inference. Superscript numbers open the source.
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1 Who Shopifyis

Bottom line: Shopify is a hosted commerce platform that bundles store building,
checkout, payments and an Al assistant under one subscription, with point of sale
partly included and POS Pro sold as an add-on **. A rival therefore competes against
a whole bundle backed by strong security credentials, so a single-feature pitch will
rarely be enough.

Shopify sells software that lets a business build an online store, take payments and sell from one
dashboard 4. Merchants can sell online, in person, on social channels and inside Al chat assistants 29,
Shopify hosts the store itself, so merchants do not run their own servers. Its pricing page lists unlimited
web hosting, a custom domain and free SSL, the encryption certificate that secures a website 4 The core
parts are the following * 2

¢ An online store built from themes or with an Al store builder.

» A checkout, with Shopify Payments for card processing.

¢ A point of sale (POS) system for in-store sales.

e Sidekick, an Al assistant built into the store's admin area.

Its home page says the Shopify App Store holds more than 21,000 apps for specialized needs 29,

Shopify
How it describes An all-in-one commerce platform for building online stores and selling online, in
itself person, across Al channels, social, and globally, with checkout, payments,

shipping, POS, an Al assistant (Sidekick), and an app ecosystem.

Category E-commerce platform

Sells to Solo entrepreneurs; Small teams; Global-reach businesses

Pricing model Tiered monthly subscription (Basic, Grow, Advanced, Plus) with a yearly-pay
discount, plus card-processing rates, a POS Pro add-on and a $0/mo Agentic
plan®

Entry price $29 per month (Basic, billed annually)*

Free option Free 3-day trial, no credit card required; then $1/month for 3 months on most

plans
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Shopify

Evidence in this 576 relevant records, 426 of them first-hand, including 100 G2 reviews
report

Shopify addresses sellers from solo founders to B2B brands

The pricing page aims its plans at solo entrepreneurs, small teams, businesses selling internationally and
complex businesses “. Separate pages serve brick-and-mortar retailers through POS features 30, They
also serve B2B (business-to-business) sellers through buyer-specific catalogs, company profiles and
volume pricing 31, Developers get Hydrogen, which the page calls Shopify's headless commerce

toolkit 2°. Sales channel integrations let merchants list products on TikTok, Instagram, Etsy and Amazon
from Shopify 32.

This breadth matters for the reader's positioning. A narrower product should define the segment it serves
well instead of trying to match Shopify's coverage feature by feature.

The pricing page is built around self-serve sign-up and a short trial

Shopify's pricing page offers a free 3-day trial with no credit card required # 33, After the trial, most plans
cost $1 per month for the first three months, and then standard monthly pricing applies *.

The page lists plan prices, optional add-ons, card-processing fees and third-party transaction fees *:

e A tiered monthly subscription.

e Card-processing rates on each sale. A merchant who uses a payment processor other than Shopify
Payments also pays a third-party transaction fee.

Core store plans run from Basic, at $39 per month billed monthly or $29 per month billed annually, to Plus
for complex businesses, starting at $2,300 per month billed monthly #. Agentic lists a $0 monthly
subscription for Al-channel selling, with online card rates starting at 2.9% + 30¢ USD “. Product and
pricing covers the full plan ladder.

The pricing page also states its own limits. Shopify Payments is available only in certain countries, so
pricing and payment options differ by location . Feature availability also varies by plan 4.

Security credentials and merchant financing mark an established vendor

The pricing page states that Shopify is certified Level 1 compliant under PCI DSS, the Payment Card
Industry Data Security Standard “. It adds that stores on the platform are PCI compliant by default 4.
Shopify's security page says the company has been issued SOC 2 Type Il and SOC 3 reports, which are
audit reports on its security controls 3°. Through Shopify Capital, the home page advertises loans of up to
$5M US 2°. The admin is available in many languages, including English, Chinese, Czech, Danish, Dutch,
Finnish and French 33.

Shopify is also widely discussed by the people who use it. This research collected 927 records about
Shopify. Of these, 576 were relevant and 426 were first-hand accounts.
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These signals describe a mature vendor. A rival is unlikely to win on stability credentials or breadth at
launch. The openings lie in what merchants report after launch, which Where customers struggle with
Shopify and Product and pricing cover.

2 Where customers struggle with Shopify

Bottom line: Shopify's weak points show up after launch, when merchants need a
person to fix a problem, need access to their payouts, or depend on the mobile app
and point of sale hardware. Customization limits are the most frequent complaint,
but they come largely from users who still rate Shopify well, so on their own they
give a prospect little reason to switch.

Complaints concentrate in two product areas. Price-related praise appears in 21 records and reliability-
related praise in 16, and the cited reviews describe held funds, stacked costs and a video upload

bug % 7 */. Support follows with 64 complaint records against 24 praise records “% 4°. Ease of use goes
the other way, with 50 praise records against 28 complaint records 18,50, Pricing complaints, including
app costs, gateway fees and billing after cancellation, are covered in Product and pricing. This section
covers the four non-price themes that most affect whether a merchant stays: customization limits, Al-led
support, held payouts and app bugs. The most severe complaints come largely from App Store reviews,
which tend toward strong reactions (see What this evidence does not establish). The first chart below
ranks the ten largest complaint themes, including negative price reactions. The second chart compares
complaints with praise in each product area.
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Figure 1. The complaints that recur most in the collected evidence

Customization and platform limits _ 72 (40 first-hand)
App and add-on costs add up (D 58 (38 first-hand)
Tty ot — 53 22 rschan
Buggy apps and admin ([} I 39 (36 first-hand)
Slow or unhelpful support ([ NGNS 35 (22 first-hand)

Plans feel too expensive ([ NEEGNDb 32 (19 first-hand)

Plus and plan price increases . 30 (5 first-hand)

No human support, Al loops _ 29 (23 first-hand)

Held payouts and account lockouts ([ 29 (26 first-hand)

Confusing or hard to use ([ 28 (24 first-hand)

@ First-hand accounts by customers and users Excerpts, articles and other records

Distinct records that mention each theme. Base: 576 relevant records about Shopify. A record can mention
several themes. These counts describe what is public and collectable, not how common each experience is
among all customers.

Customization limits draw the most complaints,
mostly from users who still rate Shopify well

High confidence - 72 records, 40 first-hand - February 2019 to October 2026 - 49 of 59 dated records in the
last 12 months

The complaints center on two constraints. The first is checkout control. One third-party article says
checkout customization is limited on Basic, Grow and Advanced and is full only on Plus > The pricing
page lists a fully customizable checkout among the Plus inclusions “. The second constraint is Liquid,
Shopify's own template language for storefronts. One designer on G2 dislikes it 28 Another reviewer says
setting up the sitemap and robots.txt files is complicated and wishes the SEO tool did not require
modifying the Liquid theme 52, Other records mention limited blogging, B2B and dealer-network features
that are less intuitive than the retail side, and payment features that are unavailable in some

countries °37°°. One LinkedIn post cites Shopify's own notes as saying that Canvas, its store design
workspace, does not yet support app blocks, Markets or translations %6,

Third-party articles and G2 reviews carry this theme, and the 20 G2 reviews in it average 4.5 stars. None
of its records is flagged as a dealbreaker. Of those 20 G2 reviews, 15 come from companies with 50 or
fewer employees. One small-business founder named cost as the biggest downside and added a smaller
one: "Some basic customizations are also limited unless you use an app or have some technical
knowledge." 27
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The evidence traces the limit to Shopify's hosted model. One article says Shopify's reliance on Liquid
keeps developers from using modern frontend frameworks like Next.js unless the store moves to a
complex headless setup 57 Shopify does offer a headless route through Hydrogen, its headless
commerce toolkit 2%; its pricing page lists 1 headless storefront on the plan card it shows *. One LinkedIn
author described reaching this ceiling with custom checkout and product logic:

Everything has to fit inside Liquid and Shopify's rules.

LinkedIn post - August 17, 202636

What this means for the reader: Customization limits make a weak opening argument with small
merchants, because the people raising them are mostly satisfied. The argument carries more weight with
designers, agencies and merchants who need custom checkout logic below the Plus tier. If your product
gives that control without an enterprise contract, lead with it only when a prospect names the need.

Merchants describe support as Al chat loops that are hard to escape

High confidence - 29 records, 23 first-hand - September 2025 to September 2026 - 25 of 27 dated records in
the last 12 months

Authors describe a support chat run by Al that makes them repeat the issue, offers no escalation path and
makes a human hard to reach #8859 One App Store author objected that support access is limited by
plan and said they did not want to talk to an Al 6°. Another author said escalated email requests on Basic
took more than five days to answer 61 Web articles report that merchants find it nearly impossible to
speak to a human, and one cites a merchant on hold for four hours 62,63,

App Store reviews supply 20 of the theme's records, and the rest come from Trustpilot, Capterra, Reddit
and web pages. None of the G2 reviews collected falls in this theme. The pricing page lists 24/7 live chat
support on Basic, enhanced live chat on Advanced and priority 24/7 phone support on Plus 4 The
complaints therefore concern what happens inside the chat channel, not whether a channel exists. Two
articles offer an explanation. One says lower plans get chat that handles common issues, while complex
problems are harder to resolve without Plus or a partner agency 64 The other describes Shopify support,
app vendors and theme developers each pointing to one another 65 To be fair to Shopify, support also
draws praise, with G2 and Capterra authors describing fast and helpful staff % 66,

One App Store author linked the chatbot to the moments when money or store access is at stake:

Support is a chat bot that loops you until you give up.

Apple App Store - rated 1 of 5 - September 7, 2026

What this means for the reader: Some Shopify merchants describe being stuck with a bot during serious
problems. A company that can put a person on payment and account issues quickly can turn thatinto a
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concrete point of difference. Make the claim only with proof such as published response times or a named
contact, because a promise of human help that your team cannot keep would repeat the complaint.

Held payouts and verification delays cut merchants off from their revenue

High confidence - 29 records, 26 first-hand - April 2023 to October 2026 - 24 of 29 dated records in the last
12 months

One Trustpilot reviewer reports a payout put on hold with no updates or explanations 67 One author
describes sales revenue held for 5 business days by an automated rule while the account was in good
standing /. Another describes daily payouts on a new account delayed by about 7 business days 21 one
App Store author describes identity verification blocking access to funds after setup 22 Two authors say
their money was held for a year, and the excerpts give no further explanation 68,69 A third-party article
adds that a counter-notice to a DMCA takedown can take days or even weeks to work through, and says
Shopify may take a store down first while the dispute is settled 7.

App Store reviews supply 19 of the records, and the G2 sample holds only one. That pattern suggests the
problem surfaces mostly among authors writing at the moment of the problem. The authors point to
automated rules and new-account status as causes, and one says the delay was not made clear

upfront 721 The pricing page says Shopify Payments is available only in certain countries and that fraud
analysis requires it 4, Shopify's pricing page says third-party transaction fees may apply when a merchant
uses a third-party payment provider instead of Shopify Payments (see Product and pricing) 4 The pricing
notes collected do not describe payout timing or hold rules 4,

One small-business founder on G2 named the delay that kept the store from operating:

...the very long Shopify Payments setup/verification timeline...

Founder / Business Owner, small business, 50 or fewer employees - G2 review - rated 1 of 5 - August 27,
202637

What this means for the reader: This theme supports the strongest trust argument a competitor can
make, because the harm is direct: merchants describe revenue they cannot reach. Publish payout timing,
hold conditions and verification steps in plain terms. Raise them with new merchants who depend on daily
cash flow. Do not claim that Shopify holds funds as a rule, because these records describe individual
accounts.

App and admin bugs interrupt daily store tasks

High confidence - 39 records, 36 first-hand - March 2024 to October 2026 - 31 of 34 dated records in the last
12 months

The bugs touch tasks merchants perform every day. Authors report the following problems in the mobile
app:

e Video uploads to products fail 4.
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e The verify button stops working after the emailed code is entered, which blocks login from a
phone 7.

o Listing category fields are forgotten every week /2,

In the admin, authors report being logged out during inventory updates and an app that is unstable and

slow to load 73 74. One Capterra reviewer says some issues have been around for years and remain

unresolved 7. App Store reviews carry 23 of the records, and Capterra carries 6. The three G2 authors in

the theme describe milder problems and still give five stars 73,76, 77 Outages and disruptive updates are

separate themes listed in the table below. Point of sale hardware draws the sharpest complaint, which one

Capterra reviewer described this way:

The receipt printer and barcode scanners disconnect daily and require manual resets...

Capterra (search excerpt) - page dated September 29, 202638

What this means for the reader: These bugs mainly affect retailers who run point of sale hardware and
owners who manage the store from a phone. Ask prospects which daily tasks they handle at the counter
or on mobile. Make in-store and mobile reliability a demo point only if your own product holds up under
that test.

The table below lists every other complaint theme with its counts, its confidence level and one example
quote, including slow support, billing after cancellation, outages and disruptive updates.

Complaint Records First- Confidence Example

hand
Slow or 35 22  High "They do not care when you get ripped off and
unhelpful won't help you do anything about it."*’
support
Confusing or 28 24  High "...at times the air chat doesn’t really do
hard to use everything I ask it to."*°
Basic features 23 15 High "Some basic features really should be included
need paid apps instead of needing another app.."*!
Fraud, scams 20 17 High "...decisions are repeatedly made in favor of the
and customers, even when there is sufficient evidence
chargebacks supporting the seller."**
Outages and 19 7 High "I can’t make a transfer or process an order

500 errors without getting a page load error..."*3
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Complaint

Disruptive
updates and
redesigns

Slow store and
admin

Reporting and
analytics gaps

Records

19

11

First-
hand

19

Confidence

High

High

High

Example

"Can’t buy & print labels in app anymore, can’t
create draft orders in app anymore..."**

"Timeouts and apparent bandwidth issues."*

"Some filters are not included so we still need to
work on some of the reports outside the
platform..."*¢

5. Why customers choose Shopify

Bottom line: Shopify wins merchants without technical skills because they can

launch quickly and then run inventory, orders and marketing from one admin. A

rival should concede these strengths and compete on what happens after launch.

The praise is broad and comes mostly from first-hand reviews. The 100 G2 reviews collected average
4.60 stars, but 47% of them were incentivized, so the size of the praise deserves some discount. The
direction of the praise holds across App Store reviews, G2 reviews and third-party articles 83785, The
chart below shows the ten largest strength themes by records. This section covers the three largest
themes that give a specific reason, and it sets aside general satisfaction without a stated reason.
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Figure 2. The strengths that recur most in the collected evidence

All-in-one commerce toolset _ 51 (39 first-hand)
Easy, intuitive interface — 50 (40 first-hand)
General satisfaction ([ QR EENRNN 46 (43first-hand)
Fast store setup ([ NN 35 (26 first-hand)
Helpful, fast support (||| I 24 (20 first-hand)
Fair value for money ([} NI 2" (21 first-hand)

Reliable checkout at scale - 16 (11 first-hand)
Large app ecosystem ([ 14 (7 first-hand)
Chosen over other platforms ([l 13 (12 first-hand)

Helpful Sidekick Al ([l 11 (1 first-hand)

@ First-hand accounts by customers and users Excerpts, articles and other records

Distinct records that mention each theme. Base: 576 relevant records about Shopify. A record can mention
several themes. These counts describe what is public and collectable, not how common each experience is
among all customers.

Merchants run inventory, orders and
marketing from one admin without a developer

High confidence - 51 records, 39 first-hand - July 2024 to September 2026 - 44 of 48 dated records in the
last 12 months

Shopify's broadest strength is that daily commerce work happens in one place and does not need a
developer. This praise rests mostly on full first-hand G2 and App Store reviews rather than on articles.
One research analyst at a small business says the team can change a product price, create a discount or
update a landing page without developer help 20 A small-business G2 reviewer likes that inventory
tracking prevents overselling, and a managing director singles out product and order management 86,87,
A marketing manager values sales data broken down by product, customer behavior, region and
conversion 8.

Third-party articles extend the praise to selling across several channels. One article says inventory syncs
across the store, Amazon, eBay, TikTok Shop, Instagram and Facebook with little friction 89, Shopify's
features page says inventory syncs in real time across point of sale (in-person checkout), the online store
and every sales channel 30, One App Store reviewer described how the pieces work together:
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The inventory management, built-in marketing tools, and secure checkout work together
beautifully...

Apple App Store - rated 5 of 5 - September 3, 20261°

The authors who give this praise also name where it stops. The same research analyst who edits prices
without a developer says that managing and paying for many apps quickly becomes hectic 9 The bundle
covers the core of the store, and paid apps fill the gaps around it (see Product and pricing).

What this means for the reader: Prospects who already sell on Shopify will judge your product against an
admin they use daily and like. Your product must match core order, inventory and discount tools before
any other argument lands. A credible attack starts where the bundle stops and paid apps begin.

Non-technical owners find the admin easy to learn

High confidence - 50 records, 40 first-hand - June 2023 to October 2026 - 46 of 50 dated records in the last
12 months

Ease of use is the strength reviewers most often describe in terms of nhewcomers learning the admin. The
praise comes mostly from full first-hand reviews on the App Store and G2, and every record in the theme
is dated. One App Store reviewer who says they are not comfortable with technology still finds it easy to
build and run their business in the app '8 A small-business G2 reviewer says the store is easy to set up
and manage even for someone who is not very technical 84 Another small-business reviewer can change
the back end of the website without hiring help 91 A small-business founder manages products, prices,
collections and orders on a daily basis without a developer 92 A social media marketing specialist at a
small business described the starting point this way:

I don’t have any coding experience, and it didn’t require a complicated setup.

Social Media Marketing Specialist, small business, 50 or fewer employees - G2 review - rated 4.5 of 5 -
September 17, 202610

Ease of use is contested, though the praise outweighs the complaints. A smaller complaint theme
describes the platform as confusing or hard to set up, as in two App Store reviews where the authors
found setup confusing or could not work out how to finish it 9% 94,

What this means for the reader: Simplicity alone will not separate your product from Shopify, because
non-technical owners already describe Shopify as easy. Claim simplicity only where you can demonstrate
it on a specific task the owner does every week.
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Merchants describe launching a store within days, without developers

High confidence - 35 records, 26 first-hand - February 2026 to October 2026 - 31 of 31 dated records in the
last 12 months

Fast setup turns ease of use into a speed advantage at the moment a buyer chooses a platform. One non-
technical founder at a small business added a logo, uploaded products and made the site look
professional in one day 9. That reviewer rates Shopify 3 of 5 overall, which shows that setup praise
survives even in a mixed review °. A small-business software engineer credits guided setup and
templates 95 Two mid-market G2 reviewers praise Shopify's ease: one calls setup very easy, the other
says selling is easy but rates initial setup 3 and says knowledge is required %6 %7

Third-party articles explain the speed by the hosted model. In that model, the vendor runs hosting, SSL
(the certificate that encrypts site traffic), checkout and core operations &> °8. Even an article published by
a competing vendor says Shopify suits sellers who want to launch quickly without managing hosting,
security or checkout themselves 99_ One LinkedIn post states the claim most directly:

You can go from zero to a live store in a day, no dev team needed...

LinkedIn post - August 3, 202678

The theme mixes full G2 reviews with articles. The articles explain why setup is fast, and the first-hand
reviews confirm that authors experienced it.

What this means for the reader: Concede speed to launch when a seller wants a store live this week.
Compete on the months after launch, where the cost and support themes concentrate (see Battlecard:
competing with Shopify).

The table below lists the other strength themes in the evidence, with counts, confidence and one example
quote each.

Strength Records First- Confidence Example
hand
General 46 43 High "A must have to run my business..."””

satisfaction

Helpful, fast 24 20 High "...she was professional, patient and genuinely
support tried to escalate my case..."%?

Reliable 16 11 High "Shopify Plus helped soothe our compliance risk,
checkout at while providing the robust capacity the marketing

scale team required..."5
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Strength Records First-
hand

Large app 14 7

ecosystem

Chosen over 13 12

other

platforms

Confidence

High

High

4 Product and pricing

Example

"...there are plenty of apps and integrations

available to expand your business..."1°

"My store used to be on BigCommerce, which feels
like Joomla by comparison."?

Bottom line: Shopify's plan prices set only a floor, because paid apps and a fee on

outside payment processors sit on top of every tier. A rival's strongest pricing

argument is an all-in monthly cost that a small store can see before it signs up.

Tiers separate on fees, staff, locations and checkout control

Shopify sells four main subscription tiers. It lists POS Pro at $89 per location per month, billed monthly,
and Agentic at $0 monthly for Al-channel selling, with sales fees extra . The table below lists every plan

with its prices and key limits.

Product Plan Monthly

Shopify  Basic* $39 USD/mo
(pay monthly)

Grow* $105 USD/mo
(pay monthly)

Advanced? $399 USD/mo
(pay monthly)

Shopify: Competitive Intelligence Report

Annual

$29
USD/mo
(pay
yearly)

$79
USD/mo
(pay
yearly)

$299
uUsD/mo
(pay
yearly)

One- Key limits
time

- Up to 3 B2B catalogs; 10
inventory locations; Standard
API rate limits

- Up to 5 staff accounts; Up to 3
B2B catalogs; 10 inventory
locations

- Up to 15 staff accounts; Up to
3 B2B catalogs; 10 inventory
locations



Product Plan Monthly Annual
Plus® from $2,300 -
/mo (starts at
$2,300
USD/mo)
POS Pro +$89 /mo (per -
(add-on)* location)
Agentic? $0 /mo -

One-
time

Prices as shown on the live pricing pages (Shopify read October 9, 2026).

Key limits

Includes 20 POS Pro locations;
up to 200 with Shopify
Payments; 200 inventory
locations; 25 headless
storefronts

Priced $89/mo per location on
Basic, Grow and Advanced

Only pay when you make a
sale; Card rates from 2.9% +
30¢ USD online

Each step up lowers two percentage fees. Online card rates fall from 2.9% + 30 cents on Basic to 2.25%
+ 30 cents on Plus #. Merchants who do not use Shopify Payments, Shopify's own processor, pay a third-
party transaction fee of 2% on Basic, 1% on Grow, 0.6% on Advanced and 0.2% on Plus 4.

The tiers also differ in what they unlock:

e Grow adds full data access for custom apps, which Basic limits .

e Advanced raises staff accounts from up to 5 on Grow to up to 15, and it includes live third-party
shipping rates “. The pricing notes list those shipping rates as an add-on on Basic and Grow “.

e Plus brings the largest jump. Plans below Plus cap merchants at 10 inventory locations and 3 B2B
(business-to-business) catalogs #. Plus lists up to 200 POS Pro locations, unlimited B2B catalogs,
unlimited staff accounts and a fully customizable checkout #.

The chart below places every plan on one price scale and shows the distance between Advanced and

Plus.
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Figure 3. Price ladder
Price per month (annual billing where offered)
Shopify: Agentic | Free
Shopify: Basic ' $29 a month, billed annually
Shopify: Grow ' $79 a month, billed annually
Shopify: POS Pro (add-on) [J $89 a month

Shopify: Advanced ([ $299 a month, billed annually

shopify: Pius (N 2,00 2 month

From the vendors' live pricing pages. Subscription plans show the price per month for annual billing where the

page offers it, otherwise the monthly price. One-time prices are per purchase; a range is drawn at its upper end.

Upgrade pressure comes from growth in staff, locations, wholesale catalogs and outside-processor
volume. A merchant choosing Plus to exceed Advanced's 15-staff-account limit moves from $399 per
month on Advanced to at least $2,300 per month on Plus, both billed monthly 4. That step is where a
rival's mid-market offer has the most room.

The entry plan is modest until fees and apps are added

These scenarios use monthly-billed prices unless noted. They assume the merchant's country supports

the features named, because the pricing page says Shopify Payments is available only in certain
countries 4.

¢ Solo seller with one online store. A seller who needs a hosted store and checkout qualifies with

Basic at $39 per month billed monthly, or $29 per month on the card for annual billing #. Most plans

start with a free 3-day trial and then $1 per month for the first three months #. If the seller uses an
outside processor, the pricing page says third-party transaction fees may apply, and the excerpt

read does not state that rate “.

¢ Store that needs live third-party shipping rates without an add-on. The cheapest qualifying plan is

Advanced at $399 per month billed monthly, or $299 per month on the card for annual billing *.

Basic and Grow reach the same output only through an add-on, and the pricing notes collected do

not state its price 4.

¢ Business that needs a fully customizable checkout. The cheapest qualifying plan is Plus, from
$2,300 per month billed monthly “.

¢ Seller that only wants to list products in Al chat channels. Agentic costs $0 per month, and the

seller pays card rates from 2.9% + 30 cents online when a sale happens “.

Customer reactions to these prices run against Shopify. The four negative price themes below hold 58,
53, 32 and 30 records, against 21 records that call the pricing fair. None of the 19 mid-market G2 reviews
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praised value, against 10 of the 81 other G2 reviews. The mid-market price comments that do appear
concern Plus and the higher tiers 25,126,103,

Paid apps push the real bill above the plan price

High confidence - 58 records, 38 first-hand - April 2021 to October 2026 - 45 of 49 dated records in the last
12 months

Small-business G2 reviewers who still rate Shopify well describe a total cost that rises as paid apps are
added, with one naming shipping, payments and marketing apps 104-106_ One LinkedIn author says the
app stack ended up costing more than the Shopify plan itself 1. One App Store reviewer put the effect this
way:

...apps stacked on apps until the “cheap” plan isn’t cheap...

Apple App Store - rated 1 of 5 - September 7, 20262

These complaints coexist with high ratings, which makes them a cost argument rather than a reason
customers leave. A rival with common store functions built in can show the difference in a side-by-side
bill.

Outside payment processors carry an extra fee

High confidence - 53 records, 22 first-hand - April 2021 to October 2026 - 39 of 45 dated records in the last
12 months

This theme rests mostly on search excerpts and third-party articles, with fewer full reviews. A Software
Advice reviewer says that skipping Shopify Payments means "you're hit with additional transaction fees,
which can eat into the margins of a small business" 5 A third-party article lists the fee by tier 197 The fee
matters most to sellers who need a different processor, which is exactly where a rival with no gateway
surcharge can compete.

Some small sellers question the subscription itself

High confidence - 32 records, 19 first-hand - April 2021 to September 2026 - 20 of 29 dated records in the last
12 months

A Capterra reviewer calls the monthly cost expensive for a new store that does not yet sell regularly 108 A

G2 reviewer objects to paying the subscription in months without a sale 199 one App Store reviewer
ended the subscription because the store lost more money than it made 1o A third-party article says the
3-day trial leaves little time to evaluate the platform before paying .
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Plus costs draw complaints, and the archives do not confirm a Basic increase

Moderate confidence - 30 records, 5 first-hand - January 2023 to October 2026 - 21 of 27 dated records in
the last 12 months

Two cited first-hand accounts are from mid-market G2 reviewers criticizing Plus costs, one describing a
big jump to gain a few helpful features 2> 2. One third-party page says higher-volume Plus merchants
pay a variable fee for which "Shopify publishes no percentage or threshold" "2 The reported thresholds
disagree, as covered in What this evidence does not establish.

One article alleges a Basic price increase, but omits the billing basis "3 The archived pricing pages show
Basic at $29 per month billed yearly in both October 2024 and October 2025 '°% 14 The live Basic card
lists $29 per month billed annually, unchanged from the archives, versus $39 per month billed monthly 4,
The archive summaries list only yearly-billed prices, so they do not confirm the article's claim.

A smaller group finds the price fair

High confidence - 21 records, 21 first-hand - June 2021 to September 2026 - 13 of 16 dated records in the last
12 months

Small-business G2 reviewers describe the pricing as "pretty affordable" or excellent for what they
get "> 16 One G2 reviewer finds it acceptable because few fees are attached '. A Capterra reviewer
says "It's absolutely worth the cost." "8 The praise comes mainly from small stores with simple needs.

Some merchants report charges after canceling

High confidence - 24 records, 24 first-hand - March 2026 to October 2026 - 21 of 21 dated records in the last
12 months

Most of these accounts are App Store reviews. Authors say they kept being billed after canceling,
including a $105 monthly charge after canceling before the due date 23 24, Others describe canceling as
harder than signing up % 120, One Capterra reviewer described a charge tied to the POS Pro add-on:

...after we cancelled Plus, they kept billing us for one of its features (POS PRO)

Capterra (search excerpt) - page dated March 13, 2026100

The pricing page says 1- or 3-year Plus subscriptions can be canceled when the term expires 4 The
pricing notes collected do not describe refunds. Clear cancellation terms are therefore an open point of
contrast for rivals.

Shopify states limits on payments, regions and plans

Shopify's own pages name several limits. Shopify Payments is available only in certain countries 4. Fraud
analysis, local currencies and shipping insurance require Shopify Payments 4. The products page says
feature availability varies by plan 34 Another page says some featured products may not be available in
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all regions '?'. The pricing notes list the advanced tax platform as an add-on . On Basic through Plus,
marketplace syncing is free for 50 orders monthly, then costs 1% up to $99/month 4,

Taken together, a merchant outside Shopify Payments loses those features and also pays the third-party
fee.

Plans and fees have shifted around the core tiers

The chart below shows the dated product and price changes found in the changelog and archived pricing
pages.

Figure 4. What Shopify changed recently

October 8, 2026

October 6, 2026

October 6, 2026

October 5, 2026

October 2, 2026

October 2, 2026

October 1, 2026

September 29, 2026

September 28, 2026

September 25, 2026

September 15, 2026

October 5, 2025

Automatically generated policies?’

Purchase order analytics'®"

Pay suppliers internationally from Balance'”!

Faster checkout, carts synced via Shop'®’

Admin supports Arabic, Urdu, Hebrew 10

Rollouts for scheduling and testing discounts'®’

Canvas bespoke store design'”’!

Shop web moved to shop.com'®’

Local delivery orders in POS"0"

Tax on return shipping fees from Oct 23, 2026'""

New admin look ™!

Pricing: Basic $29, Grow $79, Advanced $299 per month billed yearly;
Plus from $2,300/mo on a 3-year term; $1/month for first 3 months;
Starter $5/mo and Retail $89/mo alternatives.'??

From the vendor changelog and archived pricing pages (Wayback Machine).

October 2024 archive. The archived page listed Starter at $5 per month and Retail at $89 per month na,

It also advertised Starter and Retail's $1 first month 14,
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October 2025 archive. It showed Basic, Grow and Advanced at $1/month for three months after trial, and
Plus from $2,300/month on a 3-year term 102,

Live pricing page. The live plans collected do not list Starter or Retail 4 They list POS Pro at
$89/location/month, billed monthly, and Agentic with no monthly subscription fee but charges on sales 4,

Changelog. It says Shopify Tax will automatically tax return shipping fees in the United States starting
October 23, 2026 ", Product marketing should track these changes, because each one moves the all-in
cost a rival compares against.

5 Positioning and messaging

Bottom line: Shopify sells itself as one platform for selling everywhere, and customer
setup praise supports its speed message “°*'*'. A rival's opening lies in the distance
between the all-in-one story and the paid apps, extra fees and Al-led support that

some merchants describe *% %123,

Shopify sells breadth and reach, and supports
its speed and cost claims with its own research

Shopify's pricing page describes it as an all-in-one commerce platform for building a store, taking
payments and selling on social channels and in person from one dashboard “.Its home page extends this
reach to Al channels, where shoppers can check out inside a chat 29,

Three performance claims sit on top of this message:
e Checkout: the pricing page says its checkout converts 15% better on average than other
platforms .

¢ Total cost of ownership (TCO): its page claims up to 33% better TCO from commissioned research
surveying U.S. and Canadian enterprises with $10M+ revenues '?%.

e Time to value: another page cites EY research for the best time to value and 20% faster

migration 2",

No customer review or third-party article in the evidence measures these figures, so they remain vendor
claims. Shopify names solo entrepreneurs, small teams, businesses selling globally, complex enterprise
brands, B2B manufacturers and wholesalers, and brick-and-mortar retailers as its customers 431 The
collection found no Shopify pages written to target the reader's category directly.

Customer reports qualify three of Shopify's messages

None of the following gaps proves a claim false. Each one shows where the customer experience differs
from what the message implies.
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All-in-one. The core store tools are built in, but G2 reviewers say some basic features depend on paid
third-party apps % #" 1?2, The pricing page itself lists the advanced tax platform as an add-on *.

Total cost. The TCO page compares Shopify with Adobe, BigCommerce, Salesforce and WooCommerce
on platform, implementation and operating costs 124 One article warns that introductory pricing
understates ongoing costs: subscriptions, apps and processing fees can build a much larger monthly
bill 22. The TCO research does not address the monthly bill a small store pays, and the article describes
that bill.

Support. The pricing page lists priority 24/7 phone support on Plus, and its comparison table lists live
chat, not phone, for Basic 4, App Store authors describe a chatbot that loops and a human who is hard to
reach % #8. Chat that is available around the clock can still be Al-led, so the gap lies between availability
and resolution (see Where customers struggle with Shopify). One App Store author described the problem
this way:

It’s incredibly difficult to reach a human being for help.

Apple App Store - rated 1 of 5 - August 4, 202648

Speed. One claim holds up. The time-to-value message matches customer reports, with G2 reviewers
describing setup as simple and fast 9 96,121 A rival should concede this point in sales conversations
instead of disputing it.

Shopify is compared with both hosted builders and self-managed stacks

High confidence - 31 records, 18 first-hand - July 2024 to October 2026 - 26 of 29 dated records in the last 12
months

In collected 'chosen over' records, WooCommerce leads, followed by BigCommerce and Wix, then
WordPress, then Square and Squarespace 3,12,125,126 The comparisons lean critical: two App Store
reviewers advise other sellers to try Square or Etsy, and one is considering a move to WordPress 127,128

Shopify compares well against WooCommerce on managed hosting and on how smoothly apps

integrate 13,129,130 ¢ compares less well against WordPress on cost and data ownership 126,131 One web
source calls Shopify's SEO options average next to Wix 132 One article finds its templates less
customizable than Squarespace's 133 One third-party article says BigCommerce builds in features that
Shopify handles through apps and charges no gateway transaction fees 3. Several records show real
moves toward Shopify, from WooCommerce, BigCommerce, Wix and Squarespace "% 82125134,

These comparisons suggest two separate attack angles. A self-hosted rival competes on ownership and
recurring cost. A hosted rival competes on built-in features and fees.
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Departures are too few to show where customers go

Moderate confidence - 8 records, 2 first-hand - March 2022 to August 2026 - 6 of 8 dated records in the last
12 months

The evidence holds too few real switches away from Shopify to show where departing customers go. One

App Store author canceled and moved to an unnamed free app after failing to set up a store 135, Another
deactivated their store over payment processing and strict rules without naming a destination 136 The
remaining records come from a search excerpt on moving to WooCommerce and from two articles by
competing vendors, which attribute departures to control, alleged undisclosed fees and app costs
Search summaries of Reddit threads mention a move to ikas and larger stores moving to BigCommerce
over API limits "% %!, These are summaries rather than first-hand accounts, so they add context but no
proof.

Customer words worth reusing
The following customer phrases express what merchants fear and what they value:

e On stacking costs: "My tech stack was costing more than my Shopify plan." '

e On what a hosted platform removes: "it smoothly replaces Woocommerce which didn't scale well
and required backend management" 2

e On reliability under load: "During high-traffic product launches and seasonal sales peaks, the
checkout system remains completely flawless with zero latency." 142

The first quote supports a rival's cost message. The other two describe value that a rival must match
before it can win the deal.
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¢ Battlecard: competing with Shopify

Use this card when a prospect runs Shopify today or is weighing it against you. The evidence behind each
line sits in the earlier sections.

Battlecard - evidence collected October 9, 2026

HOW TO RECOGNIZE SHOPIFY IN A DEAL QUESTIONS TO ASK THE BUYER

e The buyer mentions Sidekick, the Al assistant 1. How many paid apps run your store today, and
built into the Shopify admin, or Canvas, its store what do they add to the plan price each month?
design workspace 2% %', o App and add-on costs lead the price

e The buyer mentions Shopify Payments, Liquid complaints, and one author's app stack cost
(Shopify's template language) or the Shopify App more than the plan 1,105,
Store 4 8 29,143, 2. Which payment processor will you use, and have

e The buyer pays for a Basic or Grow plan, at $39 you priced Shopify's extra fee on outside
or $105 per month billed monthly, plus app gateways?

inti 1,4 .. . . .
subscriptions . o The pricing page lists third-party transaction

fees of 2% on Basic, 1% on Grow and 0.6% on
Advanced 4.

3. If a payout is held or billing continues after you
cancel, how would you reach a person?

o App Store reviewers report payout waits of five
or about seven business days and charges

continuing after cancellation /i 21,23, 24,
WHAT THEY SAY, AND WHAT TO ANSWER
What Shopify fans say Honest answer
Some users report a day's setup Acknowledge those experiences, then ask what the

9,78

without developers monthly bill becomes if paid apps are added 0> 106,

One article says support is available The pricing page lists priority 24/7 phone support on
around the clock by phone, chat and Plus, while App Store reviewers describe chatbot loops
email 43, and trouble reaching a human 46,48

The pricing is fair for the functionality =~ Outside payment processors carry a 2% third-party
and support 4. transaction fee on Basic, falling to 0.2% on Plus “.
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WHERE YOU WIN WHERE SHOPIFY WINS

e All-in cost: reviewers say Shopify's bill climbs as ¢ One non-technical owner describes building a
paid apps stack up, which is a cost angle for professional-looking store in one day without
alternatives with built-in features 1 105, technical knowledge 9,

e Payment choice: merchants using outside ¢ Shopify hosts the store, and reviewers who left
processors pay an extra transaction fee, 2% on WooCommerce cite escaping backend
Basic per the pricing page % °. management and hosting work 12/ 14,

o Trust after launch: if you offer reachable human o |ts site lists 21,000+ apps, while one article says
help, contrast it with reported chatbot loops and Squarespace offers a few dozen third-party
difficulty escalating payout questions 6,7 apps 15,29

WALK AWAY WHEN

e A non-technical seller may mainly want a simple setup; one G2 reviewer without coding experience said it
did not require a complicated setup '°.

7 Recommended actions

The proposed moves focus on costs and service failures that some merchants describe after launching on
Shopify. They also concede the launch itself, where Shopify is strong. Paid apps and outside-gateway
fees are the largest negative price themes in collected records, at 58 and 53 records respectively (see
Product and pricing) 2,5, Examples of complaints about support, payout delays and billing after
cancellation come from first-hand App Store reviews, which are self-selected accounts rather than
independently verified findings & 7 3. Customization limits form the largest complaint theme in this
collection, but the supplied statistics do not establish dealbreaker status. That theme draws on third-party
articles and on G2 reviewers who still rate the product well, so it justifies an investigation before any

build 27 28,

The ranking below puts cost transparency first because app costs and transaction fees are the largest
negative price themes. Support and payout terms follow because they address trust failures rather than
features. Setup parity ranks lower as a proposed priority: Shopify earns setup praise, but comparative
costs and performance remain unverified.
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# Action When How to tell it

worked

Owner Why (the finding)

1 Publish an all-in cost  product 30 App and add-on costs (58 Sales uses the

comparison for a marketing days records) and third-party comparison in
typical small store gateway and transaction deals against
that counts paid fees (53 records) are the Shopify, and win
apps and two largest negative price rate in those
transaction fees. themes " % °, deals rises.
Make a human executive 90 Complaints about Al support  Tickets reach a
support agent team days loops (29 records) and slow person within a
reachable on every or unhelpful support (35 stated time, and
plan, and state the records) recur, and the lost-deal notes
route in sales examples we read are first- cite support less
material. hand App Store often.

reviews & 48 61,
Publish plain payout founder 30 Held payouts and account Prospects raise
timing and days lockouts (29 records) and fewer payout and
cancellation terms billing after cancellation (24 cancellation
before a merchant records) recur, and the questions in late-
signs up. examples we read are first- stage calls.

hand App Store

reviews 7 21 23,24
Build guided setup product 180 Ease of use (50 records) Median time from
that gets a non- days and fast setup (35 records) signup to live
technical owner to a are broad Shopify strengths,  store falls, and
live store within one and one author built a trial conversion
day. professional-looking store in  among non-

one day %1084, technical sign-

ups rises.

Interview prospects product 90 Customization limits are the A written go or
who need more days largest complaint theme (72 no-go decision
control over records), and a fully exists, backed by
checkout and customizable checkout is prospect
customization listed only on Plus % 3657, interviews.

before committing
roadmap work.
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What would change these recommendations

e If win-loss interviews show that lost deals turn on launch speed or app breadth rather than monthly
cost, move action 1 below action 4.

e [f your own support data shows that prospects rarely ask how to reach a person, keep the human
route but drop it from the lead sales message.

o [f later App Store collections show far fewer complaints about held payouts and post-cancellation
billing, treat action 3 as routine policy hygiene instead of a competitive message.

¢ |f time-to-live data shows your setup already delivers a one-day launch for non-technical owners,
move the action 4 budget to action 2.

o [f interviews show mid-market prospects rule Shopify out because of checkout limits, promote
action 5 to a funded roadmap item.

¢ What to watch

Bottom line: Shopify's recent releases point toward Al-led store building and selling,
and toward larger B2B and enterprise merchants. Its fee rules need the closest watch,
because a small change there alters any all-in cost comparison your company
publishes.

Shopify builds more of the store and the sale through AI

High confidence - 11 records, 11 first-hand - May 2026 to September 2026 - 11 of 11 dated records in the last 12
months

The praise has limits. One G2 reviewer says the "air chat" does not always do what is asked 40 A LinkedIn
post notes that Shopify's own notes list app blocks, Markets and translations as unsupported in Canvas
for now °C.

¢ Signal: Canvas gains those missing features, or Sidekick or Agentic gains usage limits or paid tiers.

¢ Your response: Test your onboarding against Canvas and Sidekick, and show in demos where Al
building stops and manual work begins.

e Owner: Product, with a quarterly changelog review.

Shopify widens the fees around the plan price

Shopify's fee structure already extends past the subscription. For Basic, Grow, Advanced and Plus, the
pricing page lists 50 free synced marketplace orders monthly, then 1% capped at $99/month #. One third-
party page says orders paid with store credit or gift cards can be charged third-party transaction fees on
that amount '4°. Another page says Shopify publishes no percentage or threshold for the variable Plus
fee 112,
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¢ Signal: New fee lines on the pricing page, or changes to the third-party transaction fee
percentages.

¢ Your response: Update your total-cost comparison in the same month (see Recommended actions).

e Owner: Product marketing, with a monthly check of the pricing page and changelog.

Shopify pushes upmarket into B2B and enterprise

Shopify is building for larger and wholesale merchants. Its B2B page describes catalogs assigned to
specific buyers 3'. The changelog added purchase order analytics and international supplier payments on
October 6, 2026 9. The pricing page promotes a Plus trial and lists up to nine free expansion stores for
Plus #. Its compare pages make vendor-commissioned total cost of ownership and time-to-value claims
aimed at enterprise buyers 121124,

¢ Signal: The cap of three B2B catalogs on Basic, Grow and Advanced rises, or new compare pages
appear.

¢ Your response: If you sell to mid-market or B2B buyers, prepare answers to the cost claims using
your own customer cost data, because the evidence does not test these claims.

e Owner: Product marketing and sales leadership, with a quarterly check of the compare pages.
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i Company fact sheet

Shopify

Pricing model: Tiered monthly subscription (Basic, Grow, Advanced, Plus) with a yearly-pay discount,
plus card-processing rates, a POS Pro add-on and a $0/mo Agentic plan. Free option: Free 3-day trial, no
credit card required; then $1/month for 3 months on most plans.4

Pricing notes

e Trial then $1/month for first 3 months, then standard monthly pricing; no credit card for trial®
¢ No setup fees; third-party transaction fees apply when not using Shopify Payments4

e Plus subscriptions on 1- or 3-year terms can be cancelled at term expiry4

e Marketplace synced orders: 50 free per month, then 1% up to $99/mo*

¢ Advanced tax platform and 3rd-party calculated shipping rates (Basic/Grow) are add-ons*

Who it says it is for

e Solo entrepreneurs

e Small teams

e Global-reach businesses

e Complex businesses and enterprise brands

e Manufacturers, wholesalers, and distributors (B2B)

e Brick-and-mortar retailers

What it claims

4

Checkout converts better than other platforms

All-in-one commerce platform4

Sell everywhere including Al channels?®

Fastest time to value'?'

Limits it admits

e Shopify Payments availability and features vary by country”

¢ Fraud analysis, local currencies, and shipping insurance require Shopify Payments4

e Shopify does not decline orders on merchants' behalf; acceptance rate varies by store 6
e Feature availability varies by plan3*

e Some products not available in all regions121
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What it says about competitors

Competing commerce platforms (TCO): Shopify has better total cost of ownership per
commissioned research %

Adobe, BigCommerce, Salesforce, WooCommerce: Competitor costs are higher in key TCO
categories 4

Other platforms (migration): Migration to Shopify is faster per EY research'?’

Recent changes

October 8, 2026: Automatically generated policies'”’

October 6, 2026: Purchase order analytics101

October 6, 2026: Pay suppliers internationally from Balance '’
October 5, 2026: Faster checkout, carts synced via Shop'*’
October 2, 2026: Admin supports Arabic, Urdu, Hebrew'?'
October 2, 2026: Rollouts for scheduling and testing discounts '’
October 1, 2026: Canvas bespoke store design'?’
September 29, 2026: Shop web moved to shop.com'”’!

September 28, 2026: Local delivery orders in POS'"!

September 25, 2026: Tax on return shipping fees from Oct 23, 2026'""

September 15, 2026: New admin look'?"

2 What this evidence does not establish

This evidence shows what merchants and writers say about Shopify. It does not measure the market, and
several of its signals point in opposite directions.

Market share, churn and revenue impact are out of reach. The collection cannot show how many
merchants use Shopify, leave it, or lose money on it. Theme counts measure how often a topic
appears among the 576 relevant records, not how many merchants experience it. One person can
also appear in several records.

The sample leans toward strong reactions. Several of the sharpest complaint themes come mainly
from Apple App Store reviews. Examples include a held-payout review, an Al-loop support review
and a fraud-loss review & 7147 App Store reviews are self-selected, and 47% of the 100 G2 reviews
collected were incentivized, which can inflate praise.

Switching and segment evidence is thin. The theme on leftover cost, support or rules holds 8
records, and the switching tally names only one destination, an unnamed free app 135, Only 5 of the
100 G2 reviews come from enterprise companies, which is too few to judge that segment.
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¢ Some advantages lack independent validation here. In this collection, Shopify pages claim 15%
better checkout conversion and 33% better total cost of ownership on average, plus fastest time to
value; these claims are not independently verified here 4,121,124 The status page and job boards
returned no records, so uptime and hiring direction are unmeasured. The GitHub and Stack
Exchange records collected were not relevant.

¢ Ease of use and support draw mixed evidence. On ease of use, 50 records praise the product
while 28 call it confusing '8 94, On support, 24 records praise it while 35 describe slow or unhelpful
help #4961,

e Basic's reported price rise is unverified here. One article claims an increase; current cards show
$29/month annually or $39/month monthly % 3. The archived pricing pages show Basic at $29 per
month billed yearly in October 2024 and October 2025, which matches the live annual card. The
archives therefore do not confirm the claim % 92 114,

e The Plus variable-fee threshold is unclear. One page puts the threshold at about $800,000 in
monthly sales, and another puts it at roughly $1 million '#& 4°_ A third page says Shopify publishes
no threshold for this fee "2.

¢ How this report was made

Evidence was collected on October 9, 2026 from public pages only: the vendors' own websites and
archived pricing pages, review sites, forums, search engine results, and news. No accounts or logins were
used, robots.txt rules were followed, and requests to each site were spaced out. Reddit was reached only
through search engines, and Trustpilot only as short excerpts returned by search. Reviewer names and
handles were removed.

Every record was read by a language model that recorded each distinct statement about the product (a
complaint, praise, a price reaction, a switch), with a verbatim quote and the passage that supports it.
Code compared each quote and passage with the record, ignoring differences in spacing and quotation-
mark style, and dropped any that did not match. Statements were grouped into themes, a second check
removed statements that did not fit their theme, and code counted distinct records per theme, per source,
per month and per product area. The counts, dates and prices given to the writer come from that code;
the writer's numbers were then compared with those values.

Confidence levels follow fixed rules. High: at least 8 records from at least 2 source types, including at
least 5 full first-hand reviews or posts. Moderate: at least 3 records. Low: fewer than 3. A pattern with 1 or
2 records is called a one-off signal.

The report was planned and written by Anthropic's Claude Opus. Each cited sentence was then checked
against the passages behind its citations by a model from a different company (OpenAl's GPT), which also
compared absences, comparisons and recommendations with the vendors' own pages. Code flagged
numbers that do not appear in the computed values and quotes that do not appear in the cited record.
These checks reduce errors; they do not guarantee that every sentence is free of them. Of 441 sentences
and table rows, 52 were flagged and corrected, and 1 that could not be supported were removed.
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Shopify: 927 records collected, 576 relevant, 426 of them first-hand records written by customers or
users (one person can appear in more than one record). 90% of relevant records carry a date, and 93%
of the dated ones are from the last 24 months.

What was collected, by source

» Shopify: site pages: 23 records

« Shopify: pricing history (Wayback): 2 records

» Shopify: search (Claude and OpenAl indexes): 450 records

o Shopify: Exa (page text and Trustpilot highlights): 66 records
o Shopify: G2 reviews (Bright Data): 100 records

o Shopify: Hacker News: 200 records

« Shopify: Stack Exchange: 73 records

e Shopify: GitHub: 50 records

o Shopify: App Store: 250 records

e 6 other searches or sources returned no records.

Evidence inventory

Product Source Collected Relevant Dates of relevant records Kind
Shopify  Apple App Store 250 203  February 2026 to October full review
2026
Shopify G2 review (full 100 98  April 2026 to October full review
text) 2026
Shopify ~ Web (search 105 71 January 2023 to October search
excerpt) 2026 excerpt
Shopify Capterra (search 70 56  August 2025 to September  search
excerpt) 2026 excerpt
Shopify  Third-party article 61 45  April 2023 to October article
2026
Shopify Reddit (search 109 22  June 2021 to September search
excerpt) 2026 summary
Shopify  Trustpilot (search 28 20  April 2021 to October 2026  search
excerpt) excerpt
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Product

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Shopify

Source

G2 (search
excerpt)

LinkedIn post

(search excerpt)

TrustRadius

PeerSpot

TrustRadius

LinkedIn post

Software Advice

Capterra

Quora

Product Hunt

GetApp

Product Hunt

Stack Exchange

GitHub

Shopify: Competitive Intelligence Report

Collected

27

12

11

73

50

Relevant

18

Dates of relevant records

July 2020 to October 2024

July 2019 to October 2026

February 2017 to June

2025

March 2026

February 2019 to October

2025

March 2026 to August

2026

May 2026 to October 2026

September 2026

undated

June 2026

September 2026

undated

undated

undated

Kind

search
excerpt

search
excerpt

search
excerpt

search
excerpt

discussion
post

discussion
post

discussion
post

discussion
post

discussion
post

search
excerpt

discussion
post

discussion
post

discussion
post

discussion
post
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Product Source Collected Relevant Dates of relevant records Kind

Shopify ~ Social media post 1 0 undated discussion
post
Shopify =~ Hacker News 1 0 undated discussion
post
Both Vendor websites 25 - Read on the dates shown vendor page
and archives in the sources, or archived

Figure 5. Where the evidence about Shopify comes from

Apole App Store N 0
G2 review (full text) — 98
Web (search excerpt) ([ NGNGB 7
capterra (search excerpt) ([ QbR N 56
Third-party article (||| [ B 45
Reddit (search excerpt) - 22

Trustpilot (search excerpt) - 20

G2 (search excerpt) ([ 18

TrustRadius () 13

LinkedIn post (search excerpt) . 9

Relevant records by source. Base: 576 relevant records about Shopify.

0 Sources

Each number in the text links here. Excerpts were captured on October 9, 2026, so a claim stays checkable if
a page later moves or disappears.
2. Apple App Store, rated 1/5, September 7, 2026. "apps stacked

on apps until the “cheap” plan isn’t cheap"
apps.apple.com/us/app/id371294472?see-all=reviews

1. LinkedIn post, August 17, 2026. "My tech stack was costing
more than my Shopify plan."
linkedin.com/posts/nad33mahm3d_shopifypostpdf-activity-
7495094122240954369-bBWj 3. Article on rankengine.app, August 2, 2026. "more features

built-in where Shopify reaches for apps"
rankengine.app/blog/shopify-alternatives
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4.

10.

11

12

13

14.

15.

Shopify website: Shopify Pricing: Find the Right Plan for Your
Business, read October 9, 2026. "...9% + 30¢ Bizum rates
3.9% + 30¢ In-person card rates 2.6 % + 10¢ USDC rates 2.9%
+ 30¢ In-person manual rates 3.5% + 10¢ Third-party
transaction fees 2% Built-in fraud analysis* *Requires Shopify
Payments Hosting Unlimited..." "...tment expires. Are there any
additional fees? There are no setup fees on any of our plans.
Third-party transaction fees may apply when you use a third-
party payment provider (instead of Shopify Payments). The rate
depends on your plan. Sh..." shopify.com/pricing

. Software Advice, October 7, 2026. "if you don't use Shopify

Payments, you're hit with additional transaction fees, which can
eat into the margins of a small business."
softwareadvice.com/crm/odoo-profile/vs/shopify

. Apple App Store, rated 1/5, September 7, 2026. "Support is a

chat bot that loops you until you give up."
apps.apple.com/us/app/id371294472?see-all=reviews

. Apple App Store, rated 1/5, October 2, 2026. "Shopify holds our

sales revenue for 5 business days"
apps.apple.com/us/app/id371294472?see-all=reviews

. Trustpilot (search excerpt), page dated October 5, 2026. "/

have had a better experience with Amazon than with them when
it comes to seller support and protection.”
ca.trustpilot.com/review/www.shopify.com

. G2 review, rated 3/5, Founder, Small-Business (50 or fewer

emp.), September 30, 2026. "/ can add my logo, upload
products, and make the site look professional in just one day."
g2.com/products/shopify/reviews/shopify-review-13669922

G2 review, rated 4.5/5, Social Media Marketing Specialist,
Small-Business (50 or fewer emp.), September 17, 2026. "/
don’t have any coding experience, and it didn’t require a
complicated setup." g2.com/products/shopify/reviews/shopify-
review-13497320

. G2 review, rated 4/5, Small-Business (50 or fewer emp.), May

2, 2026. "is much, much easier than WordPress and much
better" g2.com/products/shopify/reviews/shopify-review-
12726050

. G2 review, rated 5/5, Small-Business (50 or fewer emp.), April

29, 2026. "it smoothly replaces Woocommerce which didn't
scale well and required backend management"
g2.com/products/shopify/reviews/shopify-review-12710337

. G2 review, rated 5/5, Small-Business (50 or fewer emp.), May

5, 2026. "hosting stores with them is much better than using
WooCommerce on your own infrastructure”
g2.com/products/shopify/reviews/shopify-review-12756166

Capterra (search excerpt), page dated August 9, 2025.
"Shopify's service includes website hosting and service
updates." capterra.com/p/83891/Shopify/reviews/?page=35

Web (search excerpt), page dated February 11, 2026.
"Squarespace provides a basic integration library with a few
dozen third-party apps, whereas Sh"
websitebuilderexpert.com/ecommerce-website-
builders/comparisons/shopify-alter...
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17.

18.

19.

20.

22.

23.

24.

25.

26.

27.

28.

. G2 review, rated 5/5, Graphic Designer Video Editor & mp;

SEO Expert, Small-Business (50 or fewer emp.), August 7,
2026. "there are plenty of apps and integrations available to
expand your business"
g2.com/products/shopify/reviews/shopify-review-13226118

Article on locusfounder.com, June 23, 2026. "Tens of
thousands of apps cover nearly every use case."
locusfounder.com/guides/shopify-review

Apple App Store, rated 5/5, September 20, 2026. "I'm not that
into technology but with this app is super easy for me to make
my business" apps.apple.com/us/app/id3712944727?see-
all=reviews

Apple App Store, rated 5/5, September 3, 2026. "The inventory
management, built-in marketing tools, and secure checkout
work together beautifully"
apps.apple.com/us/app/id371294472?see-all=reviews

G2 review, rated 5/5, Research Analyst, Small-Business (50 or
fewer emp.), September 30, 2026. "We can change a product
price, create a discount, update the landing page or try another
offer without needing a developer"
g2.com/products/shopify/reviews/shopify-review-13667160

. Apple App Store, rated 1/5, September 11, 2026. "each daily

payout was effectively delayed by about 7 business days"
apps.apple.com/us/app/id371294472?see-all=reviews

Apple App Store, rated 1/5, August 17, 2026. "now they won't let
me access my funds" apps.apple.com/us/app/id371294472?
see-all=reviews

Apple App Store, rated 1/5, October 2, 2026. "i had canceled
my plan and keep charging me"
apps.apple.com/us/app/id371294472?see-all=reviews

Apple App Store, rated 1/5, October 2, 2026. "/ was still
needing to pay $105/monthly when | had canceled it before my
due date" apps.apple.com/us/app/id3712944727?see-
all=reviews

G2 review, rated 4/5, Frontend Developer, Mid-Market (51-
1000 emp.), June 15, 2026. "shopify plus is too costly"
g2.com/products/shopify/reviews/shopify-review-12385940

G2 review, rated 4.5/5, Mid-Market (51-1000 emp.), June 1,
2026. "The big jump in cost for Shopify Plus to gain a few
helpful features." g2.com/products/shopify/reviews/shopify-
review-12903238

G2 review, rated 4.5/5, founder, Small-Business (50 or fewer
emp.), October 4, 2026. "Some basic customizations are also
limited unless you use an app or have some technical
knowledge." g2.com/products/shopify/reviews/shopify-review-
13697746

G2 review, rated 4.5/5, UX/UI Designer Graphic Designer, Mid-
Market (51-1000 emp.), August 26, 2026. "/ don't like that
Shopify uses its own language, Liquid, for websites"
g2.com/products/shopify/reviews/shopify-review-13365190
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29.

30.

31.

32.

33.

34.

35.

Shopify website: Shopify: The All, read October 9, 2026.
"...nces & Funding - Workflow Automation - Get paid - Checkout
- Payments - Taxes - Customize & extend Shopify - Commerce
for Agents Build with our agent tools - Shopify App Store
Largest commerce ecosystem - Shopify.dev Dev docs, CL..."
"..t. - Products - Back Build your website - Website Builder -
Themes - Domains - Customer Accounts - Sidekick - Sell
anywhere - Online - Al Chats - Point of Sale - Shop App - Social
& Marketplaces - Global - B2B - Across Markets..." shopify.com

Shopify website: Point of Sale Features, read October 9, 2026.
"Point of Sale Features - Shopify - - - - === === =--===----

.. ..items, and make adjustments across your
locations, all from Shopify Multi-location inventory tracking
Track and assign inventory at every location that syncs in real
time across POS, online store, and every sales channel. Receive
invento..." shopify.com/features

Shopify website: B2B on Shopify, read October 9, 2026.
"..Forrester Wave™: Commerce Solutions for B2B Meet the
changing demands of buyers Today’s B2B buyers are digitally
native. Use intuitive, self-serve features to keep their business.
Bring your tech together Use Shopify's APIs to integra..." "... pify
For entrepreneurs & SMBs - Enterprise For the world’s largest
brands - Try Shopify - Get in touch - Get in touch - B2B on
Shopify The commerce platform your B2B B2B customers
customers deserve deserve Shopify helps manufact...”
shopify.com/solutions/b2b

Shopify website: Compare Shopify, read October 9, 2026.
"...plore marketing tools Sell everywhere people shop Reach
millions of potential buyers beyond your online store. Use sales
channel integrations to sell on TikTok, Instagram, Etsy, Amazon,
and more—all from Shopify. Build a campaign..."
shopify.com/compare

Shopify website: Shopify FAQ, read October 9, 2026.
"...exibility to access and run your business from anywhere with
an internet connection. How much does Shopify cost? Try
Shopify free for 3 days , no credit card required. After your trial
expires, choose a pricing plan that suits the size a..." "...heme
supports it. Learn more and explore our themes. The admin of
your Shopify store is currently available in English, Chinese
(Simplified), Chinese (Traditional), Czech, Danish, Dutch,
Finnish, French, German, italian, Japanese, Korean,..."
shopify.com/faq

Shopify website: Browse all of Shopify's products & features,
read October 9, 2026. "..e - Log in - Start for free Shopify
Products Power your business with Shopify Explore all the
products and tools that make Shopify a powerful global
commerce platform. Feature availability varies by plan. Filters
Built for: Busine..." shopify.com/products

Shopify website: Shopify Security, read October 9, 2026. "..y
auditors that certify that the company meets an independent set
of standards, including criteria related to the security and
availability of its services. Shopify has been issued SOC 2 Type
/I and SOC 3 reports for the service we provide..."
shopify.com/ae-ar/security
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43.

44,

45.

46.

47.

48.

49.

LinkedIn post, August 17, 2026. "Everything has to fit inside
Liquid and Shopify's rules."
linkedin.com/posts/nad33mahm3d_shopifypostpdf-activity-
7495094122240954369-bBWj

. G2 review, rated 1/5, Founder / Business Owner, Small-

Business (50 or fewer emp.), August 27, 2026. "the very long
Shopify Payments setup/verification timeline"
g2.com/products/shopify/reviews/shopify-review-13367452

Capterra (search excerpt), page dated September 29, 2026.
"The receipt printer and barcode scanners disconnect daily and
require manual resets" capterra.com/p/205337/Shopify-
POS/reviews

Trustpilot (search excerpt), page dated October 5, 2026. "They
do not care when you get ripped off and won't help you do
anything about it." ca.trustpilot.com/review/www.shopify.com

G2 review, rated 4.5/5, Social Media Marketing Specialist,
Small-Business (50 or fewer emp.), September 17, 2026. "at
times the air chat doesn't really do everything | ask it to."
g2.com/products/shopify/reviews/shopify-review-13497320

. G2 review, rated 5/5, Marketing Manager, Small-Business (50

or fewer emp.), September 29, 2026. "Some basic features
really should be included instead of needing another app.."
g2.com/products/shopify/reviews/shopify-review-13665242

Trustpilot (search excerpt), page dated October 5, 2026.
"decisions are repeatedly made in favor of the customers, even
when there is sufficient evidence supporting the seller."
ca.trustpilot.com/review/www.shopify.com

Apple App Store, rated 1/5, September 30, 2026. "/ can’t make
a transfer or process an order without getting a page load error"
apps.apple.com/us/app/id371294472?see-all=reviews

Apple App Store, rated 1/5, September 24, 2026. "Can't buy &
print labels in app anymore, can't create draft orders in app
anymore" apps.apple.com/us/app/id371294472?see-
all=reviews

Apple App Store, rated 1/5, July 1, 2026. "Timeouts and
apparent bandwidth issues."
apps.apple.com/us/app/id371294472?see-all=reviews

G2 review, rated 5/5, Small-Business (50 or fewer emp.),
August 21, 2026. "Some filters are not included so we still need
to work on some of the reports outside the platform"”
g2.com/products/shopify/reviews/shopify-review-13343670

Apple App Store, rated 2/5, September 16, 2026. "Uploading
videos to product fails 99% of the time."
apps.apple.com/us/app/id371294472?see-all=reviews

Apple App Store, rated 1/5, August 4, 2026. "It's incredibly
difficult to reach a human being for help."
apps.apple.com/us/app/id371294472?see-all=reviews

G2 review, rated 4.5/5, Student, Small-Business (50 or fewer
emp.), August 11, 2026. "the customer service was really fast"
g2.com/products/shopify/reviews/shopify-review-12809902
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51.

52.

53.
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56.
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58.

59.

60.

61.

62.

63.

Apple App Store, rated 3/5, August 18, 2026. "This Apo is to
complicated and is not easy to understand the concept"
apps.apple.com/us/app/id371294472?see-all=reviews

Article on getkanal.com, October 7, 2026. "Checkout
customization is fimited on Basic, Grow and Advanced, and full
on Plus" getkanal.com/blog/shopify-review

G2 review, rated 4/5, Digital Account Manager, Small-Business
(50 or fewer emp.), September 7, 2026. "instead of having to
modify the Liquid Theme"
g2.com/products/shopify/reviews/shopify-review-13416996

Article on techradar.com, September 2026. "Limited blogging
capabilities" techradar.com/news/the-best-website-builder

Capterra, September 2026. "Limitations on B2B, wholesale, and
businesses that rely on "dealer" networks."
capterra.com/p/83891/Shopify/reviews

G2 review, rated 4/5, Small-Business (50 or fewer emp.),
August 31, 2026. "the payment availability features aren't
available in some countries”
g2.com/products/shopify/reviews/shopify-review-13385323

LinkedIn post (search excerpt), page dated October 3, 2026.
"Shopify's own notes currently list a few things Canvas doesn't
support yet, including app blocks and embeds, Markets,
Rollouts, translations" linkedin.com/in/ocontis

Article on activepieces.com, October 5, 2026. "Shopify relies
on Liquid, a proprietary ruby-based template language.”
activepieces.com/blog/9-best-shopify-alternatives-in-2026-
compare-fees-features

Apple App Store, rated 1/5, September 7, 2026. "there is no
escalation path or way to actually receive a follow up when
reporting app issues" apps.apple.com/us/app/id371294472?
see-all=reviews

Capterra (search excerpt). "/ often end up feeling like I'm
talking to an Al bot" capterra.com/p/83891/Shopify/reviews/?
page=4

Apple App Store, rated 1/5, September 22, 2026. "ain’t nb
wanna talk to an ai bro" apps.apple.com/us/app/id371294472?
see-all=reviews

Apple App Store, rated 1/5, July 1, 2026. "Over 5 day
turnaround response time on escalated email response
requests.” apps.apple.com/us/app/id3712944727?see-
all=reviews

Web (search excerpt), page dated November 21, 2025.
"struggling with the firm’s Al-powered support service and are
finding it nearly impossible to speak to a human"
thelogic.co/news/shopify-merchant-support-artificial-
intelligence

Web (search excerpt), page dated June 4, 2026. "on hold for 4
hours"ringly.io/blog/shopify-ai-support-problems
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Article on locusfounder.com, June 23, 2026. "Complex
technical or business problems get harder to resolve without
paying for Plus or hiring a Shopify Partner agency."
locusfounder.com/guides/shopify-review

Article on petersaydak.com, January 28, 2026. "Shopify
support points to the app, the app points to your theme, the
theme developer points to Shopify." petersaydak.com/shopify

Capterra (search excerpt), page dated March 13, 2026. "when
it has been used, the employees have been very helpful”
capterra.com/p/171845/Shopify-Plus/reviews

Trustpilot (search excerpt), page dated October 5, 2026.
"they’ve put my payout on hold with zero updates or
explanations." ca.trustpilot.com/review/www.shopify.com

Apple App Store, rated 1/5, September 8, 2026. "hold it from
you for 365 days for no reason at all"
apps.apple.com/us/app/id371294472?see-all=reviews

Trustpilot (search excerpt), page dated July 21, 2026. "they
withheld all my money for a year"
trustpilot.com/review/www.shopify.com

Article on petersaydak.com, January 28, 2026. "Shopify is a
platform provider, they're trying to avoid liability."
petersaydak.com/shopify

Apple App Store, rated 2/5, September 14, 2026. "the ‘verify’
button doesn’t work after inputting the code that gets sent to
your email" apps.apple.com/us/app/id371294472?see-
all=reviews

Apple App Store, rated 1/5, August 18, 2026. "/t forgets the
listing category and category metafields every week."
apps.apple.com/us/app/id371294472?see-all=reviews

. G2 review, rated 5/5, Small-Business (50 or fewer emp.), May

6, 2026. "sometimes it kicks me out when I'm trying to update
inventory" g2.com/products/shopify/reviews/shopify-review-
12766954

Capterra, September 29, 2026. "App is pretty unstable."
capterra.com/p/83891/Shopify

Capterra (search excerpt), page dated September 29, 2026.
"some issues have been around for years and are still not
resolved" capterra.com/p/205337/Shopify-POS/reviews

G2 review, rated 5/5, Technical Support Associate, Small-
Business (50 or fewer emp.), May 5, 2026. "the mobile user
experience could be a little better"
g2.com/products/shopify/reviews/shopify-review-12005616

G2 review, rated 5/5, Small-Business (50 or fewer emp.), May
4,2026. "You don't know if there are bugs with your site unless
you actively monitor."
g2.com/products/shopify/reviews/shopify-review-12741704

LinkedIn post, August 3, 2026. "You can go from zero to a live
store in a day, no dev team needed" linkedin.com/posts/jeet-
prajapati-973a72339_ecommerce-shopify-entrepreneurshi...
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Apple App Store, rated 5/5, October 6, 2026. "A must have to
run my business" apps.apple.com/us/app/id371294472?see-
all=reviews

G2 review, rated 1/5, Founder / Business Owner, Small-
Business (50 or fewer emp.), August 27, 2026. "she was
professional, patient and genuinely tried to escalate my case"
g2.com/products/shopify/reviews/shopify-review-13367452

Software Advice, October 7, 2026. "Shopify Plus helped soothe
our compliance risk, while providing the robust capacity the
marketing team required" softwareadvice.com/retail/shopify-
profile/vs/shopify-plus

Apple App Store, rated 5/5, July 15, 2026. "My store used to be
on BigCommerce, which feels like Joomla by comparison.”
apps.apple.com/us/app/id371294472?see-all=reviews

Apple App Store, rated 5/5, September 30, 2026. "Shopify is so
easy to use and has all the integrations needed."
apps.apple.com/us/app/id371294472?see-all=reviews

G2 review, rated 4.5/5, Small-Business (50 or fewer emp.),
August 25, 2026. "easy it is to set up and manage an online
store with Shopify, even for someone who isn't very technical"
g2.com/products/shopify/reviews/shopify-review-13356259

Article on ecommerce-tools.tech, July 24, 2026. "Fast /Jaunch
with hosting, SSL, checkout and core commerce operations
managed by the vendor." ecommerce-tools.tech/ecommerce-
platforms/shopify

G2 review, rated 4/5, Small-Business (50 or fewer emp.),
August 31, 2026. "how it tracks inventory without overselling"
g2.com/products/shopify/reviews/shopify-review-13385323

. G2 review, rated 4.5/5, Managing Director, Small-Business (50

or fewer emp.), August 24, 2026. "/ really enjoy Shopify's
product and order management capabilities."
g2.com/products/shopify/reviews/shopify-review-13352560

. G2 review, rated 5/5, Marketing Manager, Small-Business (50

or fewer emp.), September 29, 2026. "looking at sales by
product, customer behaviour, region and conversion gives us a
much better analytics"
g2.com/products/shopify/reviews/shopify-review-13665242

Article on locusfounder.com, June 23, 2026. "Shopify syncs
inventory across your own store, Amazon, eBay, TikTok Shop,
Instagram, and Facebook without much friction."
locusfounder.com/guides/shopify-review

G2 review, rated 5/5, Research Analyst, Small-Business (50 or
fewer emp.), September 30, 2026. "managing different apps
and paying for all of them can quickly become hectic"
g2.com/products/shopify/reviews/shopify-review-13667160

G2 review, rated 5/5, Small-Business (50 or fewer emp.),
August 25, 2026. "/ can make changes to the back end of the
website without needing to always employ someone else to
assist." g2.com/products/shopify/reviews/shopify-review-
13349524
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. G2 review, rated 4.5/5, founder, Small-Business (50 or fewer

emp.), October 4, 2026. "how easy it is to manage the store on
a daily basis" g2.com/products/shopify/reviews/shopify-
review-13697746

Apple App Store, rated 1/5, September 11, 2026. "the process
felt fragmented and difficult to follow"
apps.apple.com/us/app/id371294472?see-all=reviews

Apple App Store, rated 1/5, August 24, 2026. "/ couldn’t quite
figure out how to properly set everything up"
apps.apple.com/us/app/id371294472?see-all=reviews

G2 review, rated 4.5/5, Software Engineer, Small-Business (50
or fewer emp.), September 1, 2026. "The guided setup,
templates, and straightforward interface made the initial setup
simple" g2.com/products/shopify/reviews/shopify-review-
13388638

G2 review, rated 5/5, Software Engineer, Mid-Market (51-1000
emp.), August 31, 2026. "Setting up Shopify was very easy"
g2.com/products/shopify/reviews/shopify-review-12550516

G2 review, rated 4.5/5, UX/UI Designer Graphic Designer, Mid-
Market (51-1000 emp.), August 26, 2026. "anyone can create
their product and start selling it easily"
g2.com/products/shopify/reviews/shopify-review-13365190

Article on getkanal.com, October 7, 2026. "A store you set up
without code, with a 3-day trial" getkanal.com/blog/shopify-
review

Article by a competing vendor (modelence.com), July 31,
2026. "Shopify works well for sellers who want to launch
quickly without managing hosting, security, or checkout
infrastructure themselves." modelence.com/blog/shopify-
alternatives-for-ecommerce

Capterra (search excerpt), page dated March 13, 2026. "after
we cancelled Plus, they kept billing us for one of its features
(POS PRO)" capterra.com/p/171845/Shopify-Plus/reviews

Shopify website: Shopify Changelog, read October 9, 2026.
"..tember 25 Tax is now calculated on return shipping fees
Starting October 23, 2026, Shopify Tax and Tax Platform will
automatically tax return shipping fees like other shipping
charges in the United States. Improvement Orders Septe..." "..s
with a share of online store traffic. New Admin October 1 Design
a fully bespoke store with Canvas Canvas is a new design
surface that lays out every page of your store in one interactive
workspace. Pan, zoom, edit directly, and..."
shopify.com/changelog

Wayback Machine archive of the Shopify pricing page,
archived October 5, 2025. "...ave
{{annualDiscountPercentage}} %) Subscription Rate Pay
monthly Pay yearly (save 25%)* Basic Grow Advanced Plus
$1/month for first 3 months Basic Most Popular For solo
entrepreneurs Starting at  $29 USD /month billed once yearl..."
web.archive.org/web/20251005233441/https://shopify.com/pric

ing
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G2 review, rated 5/5, Shipping and Receiving Clerk, Mid-
Market (51-1000 emp.), May 28, 2026. "/ honestly dislike the
prices, or at least the higher-priced options."
g2.com/products/shopify/reviews/shopify-review-12874338

G2 review, rated 4.5/5, founder, Small-Business (50 or fewer

emp.), October 4, 2026. "the cost can increase once you start
adding paid apps" g2.com/products/shopify/reviews/shopify-

review-13697746

. G2 review, rated 3/5, Founder, Small-Business (50 or fewer

emp.), September 30, 2026. "many apps are paid, so the total
cost keeps increasing"
g2.com/products/shopify/reviews/shopify-review-13669922

G2 review, rated 4.5/5, Software Engineer, Small-Business (50
or fewer emp.), September 1, 2026. "the costs can add up
alongside Shopify's subscription and transaction fees"
g2.com/products/shopify/reviews/shopify-review-13388638

Article on getkanal.com, October 7, 2026. "Shopify adds a
third-party transaction fee of 2% on Basic, 1% on Grow, 0.6%
on Advanced and 0.2% on Plus" getkanal.com/blog/shopify-
review

Capterra, September 29, 2026. "the monthly cost is expensive
for someone who is just starting out with an online store."
capterra.com/p/83891/Shopify

G2 review, rated 4/5, Small-Business (50 or fewer emp.),
August 31, 2026. "/ have to pay a subscription even if | don't
make a sale." g2.com/products/shopify/reviews/shopify-review-
13385323

. Apple App Store, rated 1/5, August 3, 2026. "ended my shopify

subscription due to the expensive monthly payments that only
made me lose more money than gain more money"
apps.apple.com/us/app/id371294472?see-all=reviews

. Article on ecommerceceo.com, July 8, 2026. "the three-day

trial gives little time to evaluate the platform properly before
you're asked to pay" ecommerceceo.com/shopify-pros-and-
cons

. Web (search excerpt), page dated October 7, 2026. "Shopify

publishes no percentage or threshold for it."
getkanal.com/blog/shopify-plus-pricing

Article on mith.tech, August 6, 2026. "The Basic plfan moved
from $29 to $39 a month and the standard plan from $79 to
$705" mith.tech/blog/why-businesses-leaving-shopify

Wayback Machine archive of the Shopify pricing page,
archived October 1, 2024. "...Show Plan Prices as Pay yearly
(save 25%)* Subscription Rate Pay monthly Pay yearly (save
25%)* Basic Shopify Advanced Plus $1 for your first month
Basic Most Popular For solo entrepreneurs $29 USD /month
billed once yearly..." "...ss $1 for your first month $1 for your first
month Starter $5 USD/month Sell instantly through social media
and messaging apps or a simple online store Learn more $1 for
your first month $1 for your first month Retail $89 USD/mon..."
web.archive.org/web/20241001204934/https://shopify.com/pri
cing
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G2 review, rated 5/5, Research Analyst, Small-Business (50 or
fewer emp.), September 30, 2026. "also the pricing is pretty
affordable.” g2.com/products/shopify/reviews/shopify-review-
13667160

G2 review, rated 5/5, founder, Small-Business (50 or fewer
emp.), August 18, 2026. "the pricing is excellent.”
g2.com/products/shopify/reviews/shopify-review-13222207

G2 review, rated 4/5, Senior Technology Specialist, Small-
Business (50 or fewer emp.), August 13, 2026. "it doesn’t have
too many fees attached, so the pricing feels acceptable”
g2.com/products/shopify/reviews/shopify-review-13262310

Capterra (search excerpt), page dated August 9, 2025. "/t's
absolutely worth the cost."”
capterra.com/p/83891/Shopify/reviews/?page=35

Apple App Store, rated 1/5, September 7, 2026. "Cancel was
harder than signing up." apps.apple.com/us/app/id371294472?
see-all=reviews

Apple App Store, rated 1/5, September 6, 2026. "they '/l charge
you $39 randomly " apps.apple.com/us/app/id371294472?see-
all=reviews

Shopify website: Shopify Delivers the Fastest Time to Value.
Period., read October 9, 2026. "..ore Shopify for enterprise
Learn more about Shopify's platform and unified commerce
solutions across B2C, B2B, and retail. Explore platform - Some
products and features shown on this page may not be available
inallregions. -1Da..." "...- == === === == == === - - -
Content - Why Shopify - Back Get started fast You could be
selling by tomorrow. - Switch to Shopify Get more customers.
Make more sales. - Trusted by enterprise bra..."
shopify.com/compare/time-to-value

G2 review, rated 4.5/5, Assistant Manager Human Resources,
Small-Business (50 or fewer emp.), July 26, 2026. "a heavy
reliance on paid third-party apps for basic features"
g2.com/products/shopify/reviews/shopify-review-13093886

Article on flyingsolo.com.au, September 18, 2026. "a store that
started at $1a month is quietly running you anywhere from $55
to $800 or more a month" flyingsolo.com.au/sales/sales-
strategies/you-dont-own-a-shopify-store-youre-r...

Shopify website: Shopify Total Cost of Ownership (TCO)
Calculator, read October 9, 2026. "...in the U.S. and Canada,
and represented businesses of different sizes, industries, and
revenue ranges (surveyed businesses had revenues of $10M
and greater). The expert interviews were conducted with
enterprise leaders responsible for mana..." "...an competing
commerce platforms, with 23% better platform costs, 19%
better operating costs, and 33% better implementation costs on
average. How does Shopify’s TCO compare with Adobe,
BigCommerce, Salesforce, and WooCommerce? According to..."
shopify.com/compare/tco

Software Advice, May 2026. "We outgrew Wix fast and it was
painfully apparent that Wix just isn't meant for companies doing
over 6 figure revenue." softwareadvice.com/retail/shopify-
profile/reviews
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126. LinkedIn post, May 22, 2026. "not pay a SaaS company forever,
WordPress wins" linkedin.com/posts/ohmilon_answer-to-the-

question-is-it-still-worth-activity-...

127. Apple App Store, rated 1/5, August 4, 2026. "/'m considering
building a whole new Wordpress website just to get as far away
from them as I can." apps.apple.com/us/app/id371294472?see-

all=reviews

128. Apple App Store, rated 1/5, April 20, 2026. "I'd recommend
using Etsy or something else."”

apps.apple.com/us/app/id371294472?see-all=reviews

129. PeerSpot, page dated March 1, 2026. "The apps in Shopify are
easier to integrate and work more smoothly compared to

WooCommerce." peerspot.com/products/shopify-reviews

130. Web (search excerpt), page dated September 12, 2025.
"Shopify, on the other hand, takes much of the technical
workload off your shoulde" datora.de/en/blogs/shopsystem-

comparison/shopify-alternativen

131. PeerSpot, page dated March 1, 2026. "/ find it less cost-
effective than WordPress, especially regarding applications and

user-friendliness" peerspot.com/products/shopify-reviews

132

Wix." website-builders.cybernews.com/shopify-review

133. Article on daveconrey.com, July 15, 2024. "Though they aren't
entirely as customizable as Squarespace"

daveconrey.com/p/why-i-deactivated-my-shopify-account

134. Capterra (search excerpt), page dated August 9, 2025. "We

switched to Shopify from Squarespace because Square was not 145,

displaying our products correctly and had major technical
problems." capterra.com/p/83891/Shopify/reviews/?page=35

135. Apple App Store, rated 1/5, August 24, 2026. "/ found a
different app that'’s free so I canceled my subscription”

apps.apple.com/us/app/id371294472?see-all=reviews

136. Apple App Store, rated 1/5, August 21, 2026. "not liking how the
app process payments from clients and their strict rules and
guidelines" apps.apple.com/us/app/id371294472?see-

all=reviews

137. Web (search excerpt), page dated August 13, 2026. "business
owners are moving from Shopify to WooCommerce for greater
control, ownership, lower long-term costs" virtina.com/why-

businesses-are-leaving-shopify

138. Article by a competing vendor (git.wellspr.ing), April 2026.
"after NaturoMedica documented seven layers of undisclosed
Shopify fees across four months"

git.wellspr.ing/wellbuilder/notshop-bundle
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. Web (search excerpt), page dated July 11, 2026. "Shopify’s SEO 143
options are average, especially compared to other providers like

144.

146.

147

148.

149.

. Article by a competing vendor (podstorefront.com), January

15, 2026. "We were paying for four different apps just to keep
our Shopify store running." podstorefront.com/om-arhm-case-
study

. Reddit (search excerpt), March 9, 2023. "- **1/shopify — “Is

Shopify falling apart?”** — One author said repeated problems
over the previous year and unhelpful support led them to move
to **ikas** which they found offered more features and basic
Shopify-like functionality without..."
reddit.com/r/shopify/comments/11m1d5s

Reddit (search excerpt), March 10, 2022. "- **r/ecommerce —
“Anyone moved their store from Shopify (Plus) to another
platform?”** — A commenter said larger stores moved from
Shopify to **BigCommerce** because of pricing and features,
especially Shopify's **AP! limits once a catalog..."
reddit.com/r/fecommerce/comments/tb95f6

G2 review, rated 5/5, Small-Business (50 or fewer emp.), June
24, 2026. "During high-traffic product launches and seasonal
sales peaks, the checkout system remains completely flawless
with zero latency." g2.com/products/shopify/reviews/shopify-
review-13016158

. Article on marksinsights.com, February 22, 2026. "Phone,

chat, and email support available around the clock."
marksinsights.com/shopify-review

G2 review, rated 5/5, Small-Business (50 or fewer emp.),
August 25, 2026. "/ think overall pricing is very fair for the
functionality and support.”
g2.com/products/shopify/reviews/shopify-review-13349524

Web (search excerpt), page dated October 9, 2026. "orders
paid with store credit or gift cards can be charged third-party
transaction fees on that amount."
sherocommerce.com/blogs/insights/shopify-pricing

Shopify website: Protect your business with Shopify's fraud
tools, read October 9, 2026. "Protect your business with
Shopify's fraud tools - Shopify

Co..." shopify.com/fraud-solutions

. Apple App Store, rated 4/5, August 27, 2026. "the fee that

Shopify takes even though | made zero profit from the refunded
order" apps.apple.com/us/app/id371294472?see-all=reviews

Web (search excerpt), page dated September 22, 2026. "/f
your monthly sales exceed approximately $800,000, you switch
to a variable fee of 0.35% (3-year) or 0.40% (1-year)"
ringly.io/blog/shopify-plus-pricing

Web (search excerpt), page dated May 9, 2026. "Once your
monthly sales exceed roughly $1 million, you pay a variable fee
of 0.25% of monthly revenue on a 3-year term"
fuelmade.com/blogs/news/cost-of-shopify-plus
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